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Westpac MNI China CSI: 114.5, 1.9%m/m, -0.3%y/y

® The Westpac MNI China Consumer Sentiment Indicator, Figure 1: Westpac MNI China CSI: the headline
hereafter the Westpac MNI China CSI, increased by 2.2pts
from 112.3 in June to 114.5 in July, which is 0.3% lower than a index index

135 135

year ago and 5.9% below the long run average. The survey was @miVestpac MNI China Consumer Sentiment Indicator
conducted whilst the equity market was in free fall to its early @=Long run average
July trough (figure 3). Ergo, this survey can be interpreted as a 130 l
referendum on the question “Is the equity market an important
factor in the collective psyche of Chinese households?” The

ballots are in - and the answer is a decisive “no”.
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® Every one of the five components that go into the calculation . | T
of the Westpac MNI China CSl increased in July. The positive 120
impulse on four of the five fell within the +2.4% to +2.9%
range. By contrast, current business conditions (not part of the
composite, but closely correlated with the PMIs & IP) lost some
ground after a strong June, falling 1.8pts to be down 3.3%y/y. Source: MN, Westpac,
That cautions against a naive extrapolation of the somewhat 110 : : : : ‘ 110
more positive recent trend in the official data (figure 4). Apr-07  Oct-08 Apr-10 Oct-11  Apr-13  Oct-14
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Excluding the volatile 55-64yo cohort, the Westpac MNI
China CSI was steady at 113.9. That is still up 2.0pts from the Figure 2: Family finances: current & expected
confidence level prevailing before the equity conflagration.

® Investment preferences (pg 5), as distinct from concrete 125 -%ofsample % of sample 155
responses on family finances, predictably moved into net risk- 120 average —Current average 120
averse territory in July. However, a rising share of self-identified e=Expected
investors gauged equities as ‘cheap’ in July, reversing their 115 115
‘expensive’ assessment for June (pg 8). The idea that there may 110 110
have been value to be found at the early July lows resulted in a
resilient performance for equity related responses re the ‘wisest 105 105
place for savings'. Even so, half of our respondents declined to 100 100
nominate a specific sector that they felt would do well, implying
that the general perception of ‘value’ was of the abstract, rather 95 95
than actionable, variety. The huge losses of Monday the 27th 90 20
eloquently express that pent-up selling pressure (a mix of profit
taking & loss limiting), temporarily rendered latent by policy, is S D 85
still a stronger force than potential bargain hunting. g0 | ‘ ‘ ‘ ‘ 20
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The employment indicator is the pessimistic outlier in the
activity related components of the survey. The steep July fall

has unwound the entire gain from the trough. Ergo, in absolute q . . A
terms job security remains in short supply. Our interpretation Figure 3: The Shanghai & Shenzhen composite

is that weaker labour-intensive exports are impinging on the indices & the sampling PeriOd for the July survey
outlook for jobs (figure 6) despite firmer domestic conditions. ) )

Given the primacy of full employment in the leadership’s policy 5500 ndex index - e00
calculus, as well as the subsidiary need to sponsor equities, we Sampling period
remain on the alert for further monetary and fiscal easing.

5000 A ===Shenzhen Composite (rhs) L 3000

The consumers’ attitude towards real estate (pg 4) improved e=Shanghai Composite (Ihs)
on a broad front in July, building on cumulative gains dating

back to November 2014. Of the four major indicators, namely 4500
house price expectations; ‘good time to buy a house’;

and the relevant components of ‘wisest place for savings’
and ‘motivation for saving’, three increased and the other
registered a trivial decline. It is also reasonable to ascribe some
of this lift to a residual benefit garnered from the reputational 3500
losses suffered by the stock market during the sampling period.

We will continue to closely monitor the evolution of relative e e B e
attitudes toward these two asset classes in coming months. 3000 ‘ ‘ ‘ ‘ ‘
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Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Figure 4: Business conditions & industrial output Figure 5: Expected house prices & land prices
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Figure 6: Employment outlook & export growth Figure 7: House prices & ‘good time to buy’
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Table 1: The Westpac MNI China Consumer Sentiment Survey

long run level one level 6

average! yearago mths ago Mar-15 Apr-15 May-15 Jun-15 Jul-15
Consumer Sentiment Indicator 121.6 114.8 1121 114.7 111.1 1111 112.3 114.5
Current Indicator 109.5 105.3 1011 103.8 1004 1014 1009 103.4
Expectations Indicator 129.7 1211 1194 1219 1182 1176 1199 121.8
Personal finances vs a year ago 1104 1085 101.7 1073 100.7 100.1 101.0 103.6
Personal finances next 12 months 1221 1171 114.2 116.1 1114 1124 1144 117.3
Business conditions next 12 months 122.7 110.5 110.8 112.8 1125 110.5 1124 114.8
Business conditions next 5 years 1443 1356 1331 1369 1308 129.7 13238 1334
Time to buy a major household item? 108.5 102.2 100.6 1004 100.1 102.6 100.8 103.3
Housing composite 111.8 1216 1185 1236 1206 1211 1185 123.2
Auto composite 87.5 85.5 87.0 87.6 86.3 86.7 87.2 87.1
Business conditions vs a year ago 1147 108.0 104.9 1044 105.0 1029 106.2 104.4
Employment expectations 107.1 1019 976 98.5 974 973 97.7 91.8
House Price expectations 111.8 1216 1185 1236 120.6 121.1 118.5 123.2
Inflation expectations 136.3 1343 140.5 141.8 1380 139.2 1414 142.3
Interest rate expectations 1149 114.8 1127 114.2 1115 107.5 1120 114.7
Stock market expectations 108.5 101.7 98.8 102.0 100.9 103.0 106.9 93.5

Note: all index point changes are calculated on rounded numbers; see page 9 for methodological details.

Sources for all tables: Westpac and MNL. 1. Average calculated from Apr-2007 to May-2014.

Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Figure 8: Inflation & interest rate expectations Figure 9: Inflation expectations & the CPI
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Figure 10: Sentiment by region Figure 11: Auto composite & auto sales
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Table 2: Westpac MNI China CSI & other economic surveys, % of long run average

Dec-14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15
Westpac MNI CSI 92.5 92.2 92.1 94.3 91.3 91.4 923 94.1
Westpac MNI business conditions vs a year ago 915 914 89.6 91.0 91.5 89.7 926 91.0
Caixin Manufacturing PMI 96.5 96.7 98.5 96.5 95.1 95.7 96.1 93.8
Caixin Services PMI 97.1 943 946 95.1 96.3 974 94.2 na
NBS Manufacturing PMI 944 938 94.0 944 94.4 94.6 94.6 na
NBS Services PMI 95.3 94.6 94.9 94.6 94.0 93.7 94.8 na

Sources: MNI, Westpac, Markit, Chinese National Bureau of Statistics, CEIC. Caixin née HSBC.

Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Table 3: Consumer attitudes towards real estate

Dec-14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15

House price expectations : % of average 108.0 105.9 108.9 110.6 107.8 108.3 106.0 110.2
House price expectations: % net 120.7 118.5 121.8 1236 120.6 1211 1185 123.2
% nominating Go Up Dramatically™ 6.9 6.5 9.9 9.2 6.8 83 89 9.6
% nominating Go Up SlightlyA 393 36.7 336 389 362 36.0 318 38.4
% nominating Stay the Same/ 305 315 308 29.7 325 312 30.8 27.3
% nominating Go Down Slightly 85 85 7.7 7.3 7.1 83 9.8 6.5
% nominating Go Down Sharply” 1.6 2.1 1.0 14 0.8 1.1 14 2.3
Don't Know/No Answer 132 147 169 137 16.7 15.2 17.2 16.0
House price expectations by region: % net
East 1226 1215 123.0 123.0 121.7 121.6 120.0 122.5
North East (incl. Beijing) 1234 120.8 121.7 126.2 1239 1201 1203 121.7
Centre East (incl. Shanghai) 123.1 120.7 121.7 1184 1214 1216 118.8 121.2
South East (incl. Guangzhou) 121.0 1234 1264 124.0 1189 1233 121.1 124.9
Central & Western 116.9 1126 119.5 124.8 1183 120.1 115.7 124.5
Good time to buy a house? % of average 98.9 96.6 97.2 97.0 99.6 100.7 97.6 98.9
Good time to buy a house? % net 954 932 93.8 936 96.0 97.1 94.2 954
% of responses due to* income 8.1 0.5 255 315 143 9.7 14.6 16.3
% of responses due to* policy 56 56 29 7.5 4.7 176 12.8 10.8
% of responses due to* prices 86.3 93.9 71.6 61.0 810 726 726 729
Bad time to buy a house due to ...
% nominating® income 243 385 203 325 299 392 30.5 28.5
9% nominating® policy 37 1.0 9.5 10.5 6.8 30 838 11.7
% nominating® prices 721 60.6 702 570 634 578 60.7 59.8

Primary motivation for saving -

housing purchase or downpayment/A# 47 63 o4 68 >0 89 66 6.5
Wisest place for savings: domestic real estate/\# 16.8 19.3 19.7 14.6 16.6 16.8 15.7 16.2
Wisest place for savings: foreign real estate/\# 0.2 04 0.7 1.0 0.7 0.7 03 0.1
Does your family currently have a housing loan?
9% nominating yes 19.7 200 16.3 19.5 2138 21.1 193 23.2
9% nominating no 79.7 79.7 835 80.1 780 78.1 80.6 76.6
What sectors will perform well in the
stock market? % nominating” ...
steel 13 1.5 2.1 1.3 1.7 43 6.6 2.1
construction and building materials 8.0 38 32 3.1 3.1 5.1 6.4 3.2
real estate 14.1 26 104 30 9.3 7.8 5.7 0.6

See page 9 for methodological details. A Shares of 100%. *Pro rata proportions. #See other categories in tables 4 and 5 overleaf. Sources for all tables: Westpac and MNI.

® The consumers’ attitude towards real estate improved on a the market consolidation has broadened to a much larger
broad front in July, building on cumulative gains dating back sample of cities lately. While in aggregate the market still
to November 2014. Of the four major indicators, namely faces modest downward price pressure from over-supply in
house price expectations; ‘good time to buy a house’; the new segment in many small and/or inland cities, which
and the relevant components of ‘wisest place for savings’ will hold back the timing of any recovery in starts, the month
and ‘motivation for saving’, three increased in July and of July represent a further incremental movement towards
the other registered a trivial decline. This is consistent with the healing of this recently bed-ridden asset class.

the notable improvement in dwelling prices and sales

turnover seen in the official data. ® We have noted previously that one potential threat to the

frothy equity market was a consolidation in the performance

® The Central & Western (C&W) region was the biggest of the key alternative asset class: housing. /t is reasonable to
positive mover in July, having spent most of the recovery ascribe some of the aforementioned lift in housing sentiment to
as a drag, with the coastal area being much quicker to turn. a residual benefit garnered from the reputational losses suffered
Its laggard status in the cycle to date makes sense given by the stock market. We will continue to closely monitor the
asymmetric property market fundamentals by region. The evolution of relative attitudes to these two asset classes in
lift in the C&W in July presumably reflects the fact that coming months.

Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Table 4: Consumer savings motivations, all China: “What is the main reason you are saving?”

Nov-14 Dec-14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15
Loss of income or employment 222 233 224 224 22.7 22.7 22.1 242 26.7
Housing purchase or downpayment 44 4.7 6.3 6.4 6.8 50 89 6.6 6.5
Car purchase or downpayment 1.7 23 2.1 1.6 24 33 2.1 30 3.4
Household good purchase 35 35 29 2.7 32 4.9 34 3.1 3.5
Children's education 15.2 15.8 16.7 184 17.7 16.1 17.5 17.5 17.5
Own health expenses 266 24.2 24.1 244 252 24.0 223 246 22.5
Own retirement 15.6 18.1 17.0 19.3 153 184 154 16.8 14.8
Saving to start own business 29 28 23 1.1 14 1.8 13 1.0 2.2
Other* 7.7 52 6.3 38 53 38 6.9 32 29

Table 5: Consumer savings preferences, all China: “What is the wisest place for your savings?”

Nov-14 Dec-14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15

Bank Deposits 354 379 353 383 39.7 349 334 374 38.0
Fund 45 39 49 53 6.2 49 6.3 8.5 6.7
Bonds 43 1.2 1.8 2.6 38 36 2.2 4.7 3.0
Local Shares 53 57 44 39 47 6.5 7.8 59 6.2
Foreign Shares 0.2 04 03 0.0 0.9 0.3 04 0.0 0.4
China Real Estate 17.0 16.8 193 19.7 14.6 16.6 16.8 15.7 16.2
Foreign Real Estate 03 0.2 04 0.7 1.0 0.7 0.7 03 0.1
Wealth management products/ 226 237 226 19.0 20.5 220 204 18.0 18.8
Micro Finance Loan Own Region 03 08 0.2 04 06 0.8 0.6 0.2 1.2
Pay Down Debt 05 0.0 0.1 05 06 03 03 1.2 1.5
Other* 9.5 93 10.8 9.7 7.2 94 1.1 8.1 8.1
Risk averse share” 49.5 52.1 49.0 50.2 52.6 48.3 46.0 49.4 50.7
Risk seeking share 50.5 47.9 51.0 49.8 47.4 51.7 54.0 50.6

Source to tables 4 and 5: MNI, Westpac. " Issued by either banks or trust companies. * Includes both “Other” and “Don’t know/refuse to answer”. “Don’t know” is generally zero with respect to
savings motivations, but tends to be the dominant element of “other” in savings preferences. # Deposits, ‘pay down debt’ and WMPs scaled by the approximate share of fixed rate products.

Figure 14: Motivations for savings Figure 15: Wisest place for savings

% of total % of total
45

Source: MNI, Westpac. Other includes “don’t know”,
Source: MNI, Westpac. * Outright purchase or down- foreign shares, micro-finance & ‘other’
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® On savings motivations (table 4, figure 14), in July 26.7% ® Regarding savings/investment preferences (table 5, figure 15),
of respondents nominated future loss of income or our categorization of risk averse vs risk seeking asset classes
employment as their primary saving motivation, the highest resulted in an approximate ratio of 51/49 in June, down from
in some time, consistent with the decline in the job indicator. 46/54 two months ago. The outright risk averse posture
Healthcare, education and retirement costs tend to loom reflects a more cautious stance on indirect stock investment
large in the budget calculus of households, although they & bonds and a further lift in deposits following on from
collectively fell back a touch in July. Housing purchases and a large gain in June. The large denomination CD reform
downpayments were cited by 6.5% of respondents as their continues to resonate. Direct stock investment was curiously
primary savings motive in July, which is well up from the resilient, although the fact that the market is now seen as
lows, but is still moderately disappointing given the clear ‘cheap’ (see figures 26 & 28) may be offsetting the volatility
rebound in sales turnover & prices in a range of coastal cities. story. For more on equities, see page 8.

Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Figure 16: Shopping indicator & retail sales Figure 17: ‘Dining out’ & retail sales
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Figure 18: Entertainment spending & retail sales
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Table 6: Selected indicators of spending plans & buying conditions

long run oneyear six months Mar-15 Apr-15 May-15 Jun-15 MR

Expected change in spending on ... (net bal %) average ago ago

Expected spending on shopping 104.7 104.1 953 94.1 94.7 95.1 98.0 94.5
Expected spending on entertainment 1029 986 994 101.9 974 100.6 97.2 101.7
Expected spending on dining out 1063 101.0 99.1 95.7 99.1 979 96.7 100.6
Expected spending on Western style fast food 926 90.2 90.9 844 88.6 89.0 876 87.8
Buying conditions for ... (net bal %)

Buying conditions for houses 9.7 97.3 932 936 96.0 97.1 942 95.4
Buying conditions for cars 1023 98.9 979 99.3 97.6 96.9 100.1 101.1
Buying conditions for major household items 1083 102.2 100.6 1004 100.1 102.6 100.8 103.3
Buying conditions for IT products 107.2 1034 103.2 1014 1016 103.7 1034 103.7
Buying conditions for communication devices 108.1 100.9 1015 98.8 1009 1022 100.3 102.1
Buying conditions for all other appliances 107.3 102.7 1031 1003 1015 1034 101.0 101.8
% nominating yes

Does your family plan to buy a carin the next 12 months? 126 15.7 17.7 128 173 194 14.6 m
Have you done any online shopping in the last 3 months? na 56.3 56.9 51.2 50.0 56.7 524

Source: MNI, Westpac.

Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Figure 20: Sentiment by age group (smoothed) Figure 21: Expected inflation & family finances
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Figure 22: Westpac MNI & “Policy Uncertainty” Figure 23: House price cycle by region
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Figure 24: House price expectations breakdown Figure 25: Jobs, finances & housing downturns
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Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Figure 26: Perception of equity market value Figure 27: Equity price expectations: next 3mths
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Figure 28: Equity market valuation breakdown Figure 29: Trailing annual profit or loss
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Figure 30: Equity price expectations: regional Figure 31: Expected relative sector performance
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Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Westpac MNI China CSI

The survey at a glance

Sponsor: Westpac Banking Corporation.
Production: MNI Indicators.

Release time: The final Wednesday of each calendar month at 9:45am local time in the People’s Republic of China. The December survey is
an exception, with the release delayed until the first Wednesday of January.

Date range: Monthly since April 2007.
Collection method: Computer aided telephone interviews.
Collection period: Ten working days from the first business day of the month in the People’s Republic of China.

Sample size and geographic area: Minimum of 1000 respondents aged between 18 and 64 across 30 cities in the 1st, 2nd and 3rd tiers.
Cf. The University of Michigan surveys a minimum of 500 respondents in the United States excluding Alaska and Hawaii.

Sampling error: 3.5% for the “All China" series. Cf. The University of Michigan survey reports a sampling error of 5% at the national level.

Disaggregation: By age (18-34; 35-54; 55-64), by gender, by household income (above and below 96k RMB pa), by region, sub-region and
by tier-1 city for the entire series. The data is also available by occupation from March 2012.

Calculation method: Each individual question is a diffusion index where 100 represents a neutral position, i.e. optimists and pessimists are
equal in number. The headline and other composite indicators are weighted measures comprised of the individual diffusion indices.

Seasonal adjustment: The raw data has been analysed for identifiable seasonality using Census X-13. No identifiable seasonal pattern was
present. Please refer to the Analytical User Guide for further discussion.

Headline indicator: The Westpac MNI China CSl is an equally weighted composite of two current and three forward looking
assessments, namely current and future family finances; overall business conditions one and five years ahead; and buying conditions for
major household items.

Sub-indicators: These cover consumer perceptions and/or intentions regarding employment conditions, the real estate and equity
markets, autos, inflation, gasoline prices, shopping, entertainment, IT & communications products, dining out and interest rates.

Other available information: Household expenditure breakdown, detailed reasoning behind responses, profit and loss on stock
investments, and more. Savings motivations and preferred asset classes are also tracked from June 2014 onwards.

Bloomberg ticker: <MNCCINDX> <INDEX> <GO> or type <WESTPAC MNI> <HELP>

Engquiries regarding subscription packages To receive a copy of the Analytical User Guide
MNI Indicators Westpac Economic Research

Westferry House Level 2, 275 Kent St

11 Westferry Circus Sydney, New South Wales, 2000, Australia

London E14 4HE , United Kingdom Or follow the link Analytical User Guide

Email: info@mni-indicators.com Email: economics@westpac.com.au

Telephone: +44 (0) 20 7862 7444 Telephone: +61 2 8254 8372

To receive this report and other Westpac research
on an ongoing basis, apply at
Email: wibigsupport@westpac.com.au

, @RealPhatDragon @westpacmacro

Past performance is not a reliable indicator of future performance. The forecasts given above are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The results
ultimately achieved may differ substantially from these forecasts.
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Things you should know: Each time someone visits our site, data is captured so that we can accurately evaluate the quality of our content and make
improvements for you. We may at times use technology to capture data about you to help us to better understand you and your needs, including
potentially for the purposes of assessing your individual reading habits and interests to allow us to provide suggestions regarding other reading
material which may be suitable for you.

If you are located in Australia, this material and access to this website is provided to you solely for your own use and in your own capacity as a
wholesale client of Westpac Institutional Bank being a division of Westpac Banking Corporation ABN 33 007 457 141 AFSL 233714 (‘Westpac’). If you
are located outside of Australia, this material and access to this website is provided to you as outlined below.

This material and this website contain general commentary only and does not constitute investment advice. Certain types of transactions, including
those involving futures, options and high yield securities give rise to substantial risk and are not suitable for all investors. We recommend that you
seek your own independent legal or financial advice before proceeding with any investment decision. This information has been prepared without
taking account of your objectives, financial situation or needs. This material and this website may contain material provided by third parties. While
such material is published with the necessary permission none of Westpac or its related entities accepts any responsibility for the accuracy or
completeness of any such material. Although we have made every effort to ensure the information is free from error, none of Westpac or its related
entities warrants the accuracy, adequacy or completeness of the information, or otherwise endorses it in any way. Except where contrary to law,
Westpac and its related entities intend by this notice to exclude liability for the information. The information is subject to change without notice and
none of Westpac or its related entities is under any obligation to update the information or correct any inaccuracy which may become apparent at

a later date. The information contained in this material and this website does not constitute an offer, a solicitation of an offer, or an inducement to
subscribe for, purchase or sell any financial instrument or to enter a legally binding contract. Past performance is not a reliable indicator of future
performance. The forecasts given in this material and this website are predictive in character. Whilst every effort has been taken to ensure that the
assumptions on which the forecasts are based are reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks
and uncertainties. The ultimate outcomes may differ substantially from these forecasts.

Transactions involving carbon give rise to substantial risk (including regulatory risk) and are not suitable for all investors. We recommend that you seek
your own independent legal or financial advice before proceeding with any investment decision. This information has been prepared without taking
account of your objectives, financial situation or needs. Statements setting out a concise description of the characteristics of carbon units, Australian
carbon credit units and eligible international emissions units (respectively) are available at www.cleanenergyregulator.gov.au as mentioned in section
202 of the Clean Energy Act 2011, section 162 of the Carbon Credits (Carbon Farming Initiative) Act 2011 and section 61 of the Australian National
Registry of Emissions Units Act 2011. You should consider each such statement in deciding whether to acquire, or to continue to hold, any carbon
unit, Australian carbon credit unit or eligible international emissions unit.

Additional information if you are located outside of Australia

New Zealand: The current disclosure statement for the New Zealand division of Westpac Banking Corporation ABN 33 007 457 141 or Westpac
New Zealand Limited can be obtained at the internet address www.westpac.co.nz. Westpac Institutional Bank products and services are provided
by either Westpac Banking Corporation ABN 33 007 457 141 incorporated in Australia (New Zealand division) or Westpac New Zealand Limited. For
further information please refer to the Product Disclosure Statement (available from your Relationship Manager) for any product for which a Product
Disclosure Statement is required, or applicable customer agreement. Download the Westpac NZ QFE Group Financial Advisers Act 2008 Disclosure
Statement at www.westpac.co.nz.

China, Hong Kong, Singapore and India: Westpac Singapore Branch holds a wholesale banking licence and is subject to supervision by the Monetary
Authority of Singapore. Westpac Hong Kong Branch holds a banking license and is subject to supervision by the Hong Kong Monetary Authority.
Westpac Hong Kong branch also holds a license issued by the Hong Kong Securities and Futures Commission (SFC) for Type 1 and Type 4 regulated
activity. Westpac Shanghai and Beijing Branches hold banking licenses and are subject to supervision by the China Banking Regulatory Commission
(CBRC). Westpac Mumbai Branch holds a banking license from Reserve Bank of India (RBI) and subject to regulation and supervision by the RBI.

U.K.: Westpac Banking Corporation is registered in England as a branch (branch number BRO00106), and is authorised and regulated by the
Australian Prudential Regulatory Authority in Australia. WBC is authorised in the United Kingdom by the Prudential Regulation Authority. WBC is
subject to regulation by the Financial Conduct Authority and limited regulation by the Prudential Regulation Authority in the United Kingdom. Details
about the extent of our regulation by the Prudential Regulation Authority are available from us on request. Westpac Europe Limited is a company
registered in England (number 05660023) and is authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority
and the Prudential Regulation Authority. This material and this website and any information contained therein is directed at a) persons who have
professional experience in matters relating to investments falling within Article 19(1) of the Financial Services Act 2000 (Financial Promotion) Order
2005 or (b) high net worth entities, and other persons to whom it may otherwise be lawfully communicated, falling within Article 49(1) of the Order
(all such persons together being referred to as “relevant persons”). The investments to which this material and this website relates are only available
to and any invitation, offer or agreement to subscribe, purchase or otherwise acquire such investments will be engaged in only with, relevant persons.
Any person who is not a relevant person should not act or rely upon this material and this website or any of its contents. In the same way, the
information contained in this material and this website is intended for “eligible counterparties” and “professional clients” as defined by the rules of the
Financial Services Authority and is not intended for “retail clients”. With this in mind, Westpac expressly prohibits you from passing on the information
in this material and this website to any third party. In particular this material and this website, website content and, in each case, any copies thereof
may not be taken, transmitted or distributed, directly or indirectly into any restricted jurisdiction.

U.S.: Westpac operates in the United States of America as a federally licensed branch, regulated by the Office of the Comptroller of the Currency.
Westpac is also registered with the US Commodity Futures Trading Commission (“CFTC”) as a Swap Dealer, but is neither registered as, or affiliated
with, a Futures Commission Merchant registered with the US CFTC. Westpac Capital Markets, LLC (‘WCM’), a wholly-owned subsidiary of Westpac,
is a broker-dealer registered under the U.S. Securities Exchange Act of 1934 (‘the Exchange Act’) and member of the Financial Industry Regulatory
Authority (‘FINRA’).



This communication is provided for distribution to U.S. institutional investors in reliance on the exemption from registration provided by Rule 15a-6
under the Exchange Act and is not subject to all of the independence and disclosure standards applicable to debt research reports prepared for retail
investors in the United States. WCM is the U.S. distributor of this communication and accepts responsibility for the contents of this communication.
All disclaimers set out with respect to Westpac apply equally to WCM. If you would like to speak to someone regarding any security mentioned herein,
please contact WCM on +1 212 389 1269.

Investing in any non-U.S. securities or related financial instruments mentioned in this communication may present certain risks. The securities of non-
U.S. issuers may not be registered with, or be subject to the regulations of, the SEC in the United States. Information on such non-U.S. securities or
related financial instruments may be limited. Non-U.S. companies may not be subject to audit and reporting standards and regulatory requirements
comparable to those in effect in the United States. The value of any investment or income from any securities or related derivative instruments
denominated in a currency other than U.S. dollars is subject to exchange rate fluctuations that may have a positive or adverse effect on the value of or
income from such securities or related derivative instruments.

The author of this communication is employed by Westpac and is not registered or qualified as a research analyst, representative, or associated
person under the rules of FINRA, any other U.S. self-regulatory organisation, or the laws, rules or regulations of any State. Unless otherwise
specifically stated, the views expressed herein are solely those of the author and may differ from the information, views or analysis expressed by
Westpac and/or its affiliates.

For the purposes of Regulation AC only: Each analyst whose name appears in this report certifies that (1) the views expressed in this report
accurately reflect the personal views of the analyst about any and all of the subject companies and their securities and (2) no part of the
compensation of the analyst was, is, or will be, directly or indirectly related to the specific views or recommendations in this report.

For XYLO Foreign Exchange clients: This information is provided to you solely for your own use and is not to be distributed to any third parties.
XYLO Foreign Exchange is a division of Westpac Banking Corporation ABN 33 007 457 141 and Australian credit licence 2337 14. Information is
current as at date shown on the publication. This information has been prepared without taking account of your objectives, financial situation or
needs. Because of this you should, before acting on this information, consider its appropriateness, having regard to your objectives, financial situation
or needs. XYLO Foreign Exchange’s combined Financial Services Guide and Product Disclosure Statement can be obtained by calling XYLO Foreign
Exchange on 1300 995 639, or by emailing customercare@XYLO.com.au.

The information may contain material provided directly by third parties, and while such material is published with permission, Westpac accepts no
responsibility for the accuracy or completeness of any such material. Except where contrary to law, Westpac intends by this notice to exclude liability
for the information. The information is subject to change without notice and Westpac is under no obligation to update the information or correct any
inaccuracy which may become apparent at a later date. Past performance is not a reliable indicator of future performance. The forecasts given in

this document are predictive in character. Whilst every effort has been taken to ensure that the assumptions on which the forecasts are based are
reasonable, the forecasts may be affected by incorrect assumptions or by known or unknown risks and uncertainties. The ultimate outcomes may
differ substantially from these forecasts.
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